
Textile waste, the hidden face of the fashion industry:

• 10 million sunglasses are thrown away every year in Europe and 
the US

• 140$ million worth of clothing goes into landfill each year, which 
is the equivalent of 2 trucks per second

• The global apparel industry accounts for more CO2 emissions 
than international flights and maritime shipping combined

This project examines three examples of companies that 
successfully propose upcycling products. These three 
companies are showing that remanufacturing at a semi-large 
scale is possible and that the final result is stylish.
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Exploring these three upcycling companies have shown some 
common challenges such as the difficulty to find the right 
sales channels, reaching a high enough amount of sales to be 
competitive on their market and finding appropriate marketing 
to unique products.
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